Public Safety Through Digital Signage
By Lyle Bunn


The following is the full version of what was published in edited form in the January 29, 2010 edition of the MediaPlanet Digital Signage Supplement included as a special supplement in USA Today (New York, Chicago, Los Angeles and Washington editions). Lyle Bunn served as principal writer and editor.
Americans owe a safer environment to digital signage and digital billboards, and their inherent ability to present messages and amber alert information in a particular location or area very quickly.
The FBI uses Clear Channel Outdoor digital signs for “Wanted” posters and credits these with the successful apprehension of 20 criminals. Brett Hovington, FBI Community Elations Unit Chief said “The versatile technology allows concerned citizens across the country to act immediately when they have critical information for law enforcement.”   

Virginia Tech and hundreds of other colleges and universities are using visual displays to improve campus safety and security. During normal use the systems provide information to students, visitors and faculty about campus events. When needed, they can quickly provide warnings, information or instructions to displays in different locations  

Safety messaging is commonly part of the use of digital signage in public gathering and workplaces because visual messages in multiple languages can be delivered quickly and clearly. The 9/11 Commission report recommended that such notification systems be part of a public safety security solution.
Merritt Allen, CEO of Washington-based Vox Optima, which provides communications services to military, public sector and municipal organizations says, "Digital signage networks not only educate and inform, but can also save lives.  In an industrial setting, safety messages can run during every shift.  And in an emergency, the ability to instantly reach thousands of people can avert disaster."      

The Congressional record of April 21st, 2009 records the Hon. James L. Oberstar of Minnesota as saying “As I pointed out in 2006, “wanted” posters are part of American history, including the pictures I saw in the United States Post Office growing up in Chisholm, MN.  The success story of “wanted” billboards – and the recent recognition from the FBI – serves to remind us that outdoor advertising is a significant medium of communication. Madam Speaker, I close with a summation that appears on the website of the FBI: “Long story short:  the billboards are working and working well.  And that means a safer America for all.”
Lyle Bunn is a highly regarded independent consultant and educator in North America’s Digital Signage Industry. Lyle@LyleBunn.com
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