Technology: Big Names Make Waves In The Industry

Proven Technology Makes Digital Signage “Happen”
By Lyle Bunn


The following is the full version of what was published in edited form in the January 29, 2010 edition of the MediaPlanet Digital Signage Supplement included as a special supplement in USA Today (New York, Chicago, Los Angeles and Washington editions). Lyle Bunn served as principal writer and editor.
Digital signage’s inherent benefits are provided by a “technology ecosystem” of digital media authoring, management, connectivity and display, the elements and interconnectivity of which have been continuously improving as the industry has matured. Chris Gibbs, president of Atlanta-based Exponation LLC, which produces the industry’s annual Digital Signage Expo in Las Vegas has seen growth from 600 to over 3000 technology provider and end user attendees in the event’s 5 years. 

Some of America’s largest and most respected technology providers to industry and government are moving digital signage to its next level.

One such firm is Harris Corp, which serves government, broadcast, advertising and commercial markets in more than 150 countries, headquartered in Melbourne, Florida has $5 billion of annual revenue and more than 15,000 employees, including nearly 7,000 engineers and scientists. “The promise of digital signage overall is to put influential or helpful content closer to the customer’s action,” notes Harris Morris VP Media and Workflow, Harris Corporation.
Jose Avalos, Digital Signage Director at Intel’s Embedded and Communications Group, who will deliver the opening keynote address at the industry’s Digital Signage Expo says “We anticipate that digital signage solutions based on Intel® Core™ “I” micro-architecture will help stabilize a market that has been fragmented by numerous, non-standards-based platforms and transform the way people interact with digital signs in environments such as retail stores, airports, banks and hotels.” Intel technology is expected to deliver additional value to digital signage operators and users with improvements in Total Cost of Ownership (TOC) via energy savings and remote management capabilities, as well as improved return on investment (ROI) for advertising using Anonymous Video Analytics. To help customers integrate these solutions into their signage applications, Intel has also developed a next-generation Digital Signage Platform based on Intel® Core™ I Micro Architecture validated with Microsoft’s Windows Embedded Standard 2011 operating system. 

“The DS/DOOH industry has seen tremendous growth in the past years and with it, the need to efficiently and economically move increasingly larger volumes of the right media to an increasing number of displays” says Jacqueline Weiss, CEO, National Datacast Inc., a nationwide digital media broadcast distribution network. She adds “National Datacast Inc. brings proven reliability, capability and scale-ability at low-cost for enterprise networks.”

Kevin Murai, President and Chief Executive Officer, SYNNEX Corporation, an annual $8 billion information technology products distributor, says “The digitization of media has transformed the market terrain.   And although traditional media is not dead, it must evolve and become more personal and dynamic.  Consumers now have choices. Thankfully for marketers, “out of home” digital signage can provide the type of “one on one” messaging required to reach today’s sophisticated consumer. SYNNEX and our IT integration partners are excited to be able to help companies expand customer reach by embracing this digital transformation”. 

Cisco Digital Signs, part of the Cisco Digital Media System, includes end-to-end product and services offering. 
Jeff Hastings, Chief Executive Officer, BrightSign reflects that “ the Digital Signage industry is now at the same point that the motor industry was one hundred years ago, in which the innovations of Henry Ford brought cheap, reliable cars to all with the launch of the Ford Model T in 1908. The personal computer has achieved for office and home computing what the Model T achieved for motoring – but a new generation of purpose-built, dedicated digital signage devises is emerging for digital signage. These will reduce capabilities redundancy and complexities, while reducing the costs of purchase, deployment, management and networking without sacrificing features or performance”. 

SpinetiX has been advancing the design and use of solid state media players. “The SpinetiX HMP100, with its compact design and lower power consumption is a greener solution” says Serge Konter, Communication Manager at SpinetiX noting “its energy consumption is only 2watts which is up to 200~300 times less than a typical PC solution used in digital signage”.

“Industry veteran Bob Burtis, PNC Equipment Finance says “like any other business tool, digital signage can be financed, allowing the capital outlay to become a monthly operating expense.”
Mike Strand, Founder & CEO of StrandVision, a 20-year veteran of providing technology software solutions sums up the views of many in the digital signage industry in saying “I've seen the explosive impacts of past economic rebounds. We believe that digital signage will offer even greater return as this economy gains strength. The need to expand upon traditional advertising combined with the continued decrease in the cost as well as the increase in the capabilities of software, computer, network and display technology will cause digital signage to go gangbusters in 2010."

Lyle Bunn is a highly regarded independent consultant and educator in North America’s Digital Signage Industry. Lyle@LyleBunn.com
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